Metro Express Car Wash wins Innovator of the Year award from Western Car Wash Association
Group recognizes Idaho business for innovative social media campaign, environmental protection and advanced methods
Oct. 9, 2009 

Contact:
Martin Johncox, 658-9100
Bill Martin, 331-1301
http://twitter.com/metroexpress ~ http://facebook.com/metroexpress ~  www.metroexpresscarwash.com
Bill Martin, owner of Metro Express Car Wash, has won the Innovator of the Year Award from the Western Car Wash Association and Martin received the award Oct. 6 at the association’s annual convention in Las Vegas.

“This award highlights members with vision and outstanding operations,” said Randy Cressall, a WCWA board member. “Bill is doing a lot of unique things with Twitter, Facebook, automation and environmental protection that other operators have not considered utilizing yet. Our association wants to highlight that.”

The WCA (www.wcwa.org), established in 1955, represents car wash operators and related businesses in Alaska, Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, Oregon, Utah, Washington and Wyoming. The organization has received official commendations from the East Bay Municipal District and the EPA for its advancement of environmental programs.
Metro Express has locations at 13th and Front streets in downtown Boise and at Pine Street and Eagle Road in Meridian; its Nampa location is under construction and expected to open in January 2010.

Martin, a past president of the International Car Wash Association, has 40 years in the car wash industry and has had extensive experience in developing, building, and operating car washes throughout the country. Martin has started Metro International LLC, a company that provides comprehensive consulting services for car wash investors, owners, buyers and developers. Martin also owns J’s Ultimate Hand Wash in Garden City and has operated about 40 other car washes throughout his career.
“We thank the WCWA for its willingness to recognize and honor operators who are at the forefront of the industry,” Martin said. “Sharing innovations and ideas is a big part of keeping the car wash industry vital.”
